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Reporting: Web Activity
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Today Hourly Clear Filters Filter Identified ELRIETaN)I

Activity Summary

44 82 0

Web Visitors Page Visits High Value URL's Goal URL's
21 25 42 40 0 0 7 1
HV URL's 0.00%
9.76%
Goal URL's 9.76% Traffic to goal conversion

Your Activity 44 activities)
Previous - 2 Next 30 v
A Contact Name Company Score Page Visits HV-URL G-URL Source Last Activity
Conor Leadbeater Force24 664 198 15 23 Mon 23rd Aug 2021 at 11:19 View report

Latest URL's Visited

https://www.force24.co.uk/platform/
https://www.force24.co.uk/platform/

23-08-2021 at 11:19
20-08-2021 at 16:26
19-08-2021 at 14:25
18-08-2021 at 16:43
18-08-2021 at 14:34
18-08-2021 at 14:29
18-08-2021 at 11:06
17-08-2021 at 16:54
17-08-2021 at 16:08
17-08-2021 at 14:43

https://landing.force24.co.uk/marketing-automation-webinar-august-21/thanks.html
https://landing.force24.co.uk/marketing-automation-webinar-august-21/thanks.html
https://landing.force24.co.uk/marketing-automation-webinar-august-21/thanks.htmi
https://landing.force24.co.uk/marketing-automation-webinar-august-21/thanks.htmi
https://landing.force24.co.uk/marketing-automation-webinar-august-21/welcome.html|

https://landing.force24.co.uk/marketing-: i binar-august-21, .html
https://landing.force24.co.uk/Manchester-Masterclass-event/home.html
https://landing.force24.co.uk/Personal-Development-Webinars/thanks. html

© Load More

Web Activity gives insight into all the Identified contacts that have visited the website and what pages have
been visited. Assigned High Value and Goal URLs also allow the attribution of a higher score when utilising
the Lead Score feature to notify the team of engaged contacts
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Reporting: Lead Scoring

Steven Pinkney

580

Lead Score

al1 Lead Scoring

These are the values attributed to user actions

Web Page Hit 3 High Value Web Page 15
Email Click 1 Email Open 0
Repeat Web Visit 5 Hit Goal URL 25

Lead Scoring offers a customisable point scoring system that gives you visibility of your most engaged
prospects and customers. Lead Scoring encompasses both Campaign Engagement and Web Activity
allowing you to implement a Lead Scoring threshold, that once met can notify yourself and the sales team
with relevant information and a Singular Contact activity link for quick and easy access to view how a
prospect or customers lead score has been generated
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Reporting: Single Contact
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Steven Pinkney
149 % % %k k

Lead Score Rating 9 5 1 1 5 99
HV URL's Email Links Website Direct
Visited Clicked Visits Visits
Details
Campaign History
Sun 1st Aug 2021 @ Send Email YorkshireDay2021
Campaign Name Journey Name
11:38 Happy Yorkshire Day, [First Name]!
Email sent Subject Line

nooo o

opens vclicks « hard - soft unsub

Date Time URL Active Points
02-08-2021 08:57 https://www.force24.co.uk/? 1
utm_campaign=Yorkshire%20day&utm_source=force24&utm_medium=email&utm_content=textlink

S Website visits

Wed 18th Aug 2021
URL Detail Time Type Status Active Points

https://www.force24.co.uk/lab/videos/ 11:16 (53 - 5
Referrer: https://www.force24.co.uk/

IP: 86.172.53.142

Device: desktop

Browser: Apple Mail

https://www.force24.co.uk/ 11:16 (=) - 5
1P: 86.172.53.142

Device: desktop
Browser: Apple Mail

Single Contact View gives insight into every campaign a contact has received, and every page visit they
have performed.
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Reporting: Segments
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Steve test
Created: Fri 5th Oct 2018 2 2 2 2 2
Rating:
Total Active Active Active Active
Live ‘ Test Contacts Contacts Emails SMS Direct Mails
@ Campaign Summary = Q)

Email Stats SMS Stats

Type Coul Percentage Type Count Percentage

Sent 4 100% Sent 0 100%

Opens 2 0% Clicks 0 0%

Clicks 1 50.00%

Unsubscribes 0 0% Deliverability

) - Type Count Percentage
Deliverability
Rejections 0 0%

Type Coul Percentage

Hard B 4 0%

Soft Bounce 4 0%

Spam Complaint 0 0%
® Average Lead Score ® A Activity Stream ®

Open Open
Steven Pinkney Steven Pinkney
Mon 14th Jun 2021 at 14:58 Fri 6th Aug 2021 at 10:55
Take a look Take a look

Segment level reporting gives insight into the engagement of a group of contacts, collating the campaign
performance per segment.
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Reporting: Campaigns

iters | T Fiter = Peak Engagement Times (sat 2¢ih Jul 2021 ta Mon 23rd Aug 2021}

s, Campaign Stats (sat 24th Jul 2021 to Mon 23rd Aug 2021

‘‘‘‘‘‘‘

et tootenietes
n Total Emails Sent Link URL
14, Subscriber Stats & Bounces and Unsubscribes = Engagement Timeline (sa 2éth ul 2021 to Mon 23¢d Aug 2021)

Campaign level reporting gives insight into the engagement of a specific campaign, presenting
engagement metrics, such as opens and clicks, deliverability metrics as well as peak engagement times,

link reports and engagement timelines.
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Reporting: Monthly Email Deliverability

Mailbox Providers Sortby: SentCount - | Descending -
Summary
Y provi Sent count opense Cick%  Hardbounce% Softbouncess  Complant %
+ Your lowest open rate s on Virgiio
 hcoson 7 1195% s02% a10% 0% a00% + Yourlowest click rate s on Zoho
" imecast 2668 aue% 2% 0% oos% 000 + Your highest hard bounce i on
Mailbox Amazon SES Inbound
n Proviers  over w0 s 360% 0% 0% a.00%
bility Report [z « Your highest complaint rate is on
> = Googie s 2199 oss% oasw 0% 000 Amazon SES Inbound
+ Your lowest click rate s more than
proctpint son oars om0 o oon% oo
- . 255 away from your best. This
eroaceom Emai Securty o o 1030% 019% oo% o0 inicates you may have a eputation
Issue forming with Zoho. Please
5 Ciso Tronport Hosted Emei sty 2% 0% 22% as0% oo0% a00% keep a cose eye on this.
€ Metrics over time
= Bounces by Type
oo Summary
e + 18.07% increase on sent
o o Summary
o + 17.9% decrease on Opens o .
oo « 28.745% decrease on Clicks o + Soft Bounce
oo + 154.04% increase on Bounces ™ © rate was 0.22% and locks
o Excellent
Lt * Open Rates are 30% lower o has decreased by 15.52% and it's
b + Clck Rates are 13.19% lower by ooking good
=0 = + Hard Bounce
’ — ! s [r— Spomes rate was 0.59% and looks Good
Gotma otz worma ootz 7otz aota sotaa wota ' Decomber = January posincpessed by oS sakeng
B Sort = Bounco 8 Ui Opon I Ui Ciek 1 Unticrb - Compiant Soukibelcoiadhto
+ Spam Bounce
© rate was 0.64% and looks Poor
has increased by 52.92% and
should be looked into
all Results by Campaign Sortby:  sent -~ Descending -
Compaigns Uniaue Open U.Open Unique Ciick U, ik Bounced Bounce s — Unsub.
1 Data Guide 2022 Email 1 15771 65625 74 8 110 16 Unsubscribe Rate Complaint Rate Open Rates
2 Data Guide 2022 Email 2 15,469 6583 a267% o 051 s K
=m 1% =B —=m
3 Data Guide 2022 Emai 3 15240 6ata a2z a x % w2 =n
a Data Guide 2022 Email 4 15091 6.287 a79% 25 ) a7 51 K
5% +
s Data Guide 2022 Email 5 14978 5507 3652% 2 s & E ==
6 Data Guide 2022 Email 6 14904 5931 H001% 2 . ” 2
7 Data Guide 2022 Email 7 14781 5501 .a1% s 3 7 1.29% Bounce Rate - Hard Bounce Rate - Soft Bounce Rate - Spam
s SendEm 1 9432 08 = » 558 s
B SendEm2 8603 s34 7 3 % 2 7% = - == ==
10 SendEm3 8530 a7 1 02 % 2 » = ‘
0% - 1% [ eotere |
Click Rate
=3
15% + ==

Monthly Email Deliverability Dashboard offers insight into the monthly deliverability performance of your
campaigns with the addition of campaign engagement. This Report contains the performance against
industry standards, a breakdown of campaign and mailbox provider performance.



Force?4 Free training and support for life G @ Marketing Autamation

Reporting: Dashboard

& Campaign Summary

SMS Stats
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Dashboard level reporting collates all the reporting mentioned on the previous slides to give an overall

view of campaign engagement and success, as well as quick, easy access to the most recent Campaigns
and Templates.
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Email Builder
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+ Back to Templates

Hi [First Name]

Just a small investment of your time could save you money,
reduce your workload, increase leads and skyrocket your
marketing ROI.

Just simply let us know when you're free, and if you fancy it,
we can book a non-obligatory demo, tailored to your
company's needs.

Free training and support for life G
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# Layout mode Save
Search:
Search snippets, -

Refined by:  steve

Back to Categories

Add a Snippet

Drag a code snippet from the list below and place your canvas,
you can move it again later if you wish

Aacansely e st

Manage who can see this block

Hide H Is Not

Steve test

X -

Cancel Remove

=2 x ®© 4

U
.|

# Back to Templates ayout

Force24

[N |

GDPR Compliant
Marketing Automation

4~ Edit HTML Element Back to Components

Innovative Marketing Cloud Editable Parents:
%
o unnamed TD > unnamed TABLE > Text1.2.1.1.1
Paragraph: (what s this 2)
Edit Insert Global Format
B I Ys I=v = =EE 2
Arial v 16px v Av T
O AddCcTA O EditcTa BB~ ev <&
Hi [First Name]
Just a small investment of your time could save you
money, reduce your workload, increase leads and
skyrocket your marketing ROI
Just simply let us know when you're free, and if you
fancy it, we can book a non-obligatory demo, tailored
to your company's needs.
Background color is inherited from the parent element
Background Colour:
Hi [First Name]
Just a small investment of your time could save you money,
reduce your workload, increase leads and skyrocket your|
marketing ROI
Just simply let us know when you're free, and if you fancy it,
we can book a non-obligatory demo, tailored to your
company's needs.
=2 ¥ ®4=Em =
+ Back to Templates Lay
Hi [First Name] = .
# Edit HTML Element Back to Components
’
insert text here]
@ .
Cheers, 2 Editable Parents:
|Adam Oldfield unnamed TD > Text
CEO
graph: (what Is this 2)
Adam Oldfield Edit Insert Global Format
CEO

Force24 SoAmpli

a Force2 company

<:" B28B Marketing = ol o I
= QWY @ e

07989 605156
0845 272 5990

Force24,
Indigo Blu, Office 2,
14 Crown Point Road,
Leeds, LS10 1EL

Visit our website

o0

This message Is Intended only for the use of the person(s) (*The Intended recipient(s)") to whom It Is addressed. It may contain Information which is
privileged and confidential within the meaning of applicable law. If you are not the Intended reciplent, please contact the sender as soon as possible. The

views expressed in this communication may not necessarily be the views held by Force24 Ltd

B I ¥ 5§ 1=~

n
L)
il
il
it

Calibri v apx v A~ L
O addCtaA O editcta BB ev <
Hi [First Name]

[insert text here]|

Cheers,

Adam Oldfield
CEO

Background color is inherited from the parent element

Background Colour:

Email Builder allows easy drag and drop functionality of branded saved blocks to quickly build your
branded templates, including Plain Text templates that look like they have been sent from an individual.
You can also incorporate dynamic content that allows you to manage which contacts can see specific
aspects of your emails.
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Landing Page Builder

Hey {[First Name] | there},

Ready to become an Email
Marketing master?

Fill in your detailsbeloy o » o © « o
get your copy!
Email

Marketing
Playbook

Download the 'Email

Marketing Playbook' guide Fillin the form to get the guide -
business emails only, please!

Its easy, just complete your details in the form to the right (or

low if ' ile!) Il il f th i
below if you're on mobilel) and we'll email a copy of the guide et fiame tatiiiame

straight over to you.
Email Address
Il then be able to learn from our in depth guide all the
easy and advanced methods to perfecting your emall Company Name
marketing, from avoiding the spam filter to the perfect

subject line.
Contact Number

r~ s I
| < — bk
wine tha mact The art to talking to the

tn canmant and

Manage who can see this block

\W ol + Addrule 4 Add group
It IsAnonymous v no v ‘

oo

Like the Email Builder, the Landing Page Builder allows easy drag and drop functionality of branded saved
blocks to quickly build your branded landing pages. You can also build branded forms to host within the
landing pages and like the Email Builder, you can also incorporate dynamic content that allows you to
manage which contacts can see specific aspects of your emails.
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Journey Builder
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~_ Demo Journey Back to manager
Example
Settings
“ Make Decision Components
Drag and drop to add a component
k m : 1 kit
N b Send SMS
+ End Journey
m m _ Subscriptions + Note
m =
= Components Used
" [ ert1 ]
[ ke e | £raourey ] e
Make Decision
Make Decision
: = s JERR o]
End Journe, Y m
N
Mo bz
m “ —
m Validation Errors
Yes
. The journey is valid
No
“ Mol Dechon
k m
;98 =

The Journey Builder allows you to automate a series of emails. The customisable logic of the journey will
also allow you to implement queries throughout to establish whether you wish a contact to proceed on the
journey or send tailored follow ups based on the action performed. An effective example of this would be
sending one email to a contact that didn't open the initial email, a different version to a contact that
opened but did not click and a third version to a contact that opened and clicked.



