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The Journal of Hip Preservation Surgery (JHPS) is an open access, peer-reviewed
international journal focused on the growing area of hip preservation surgery within
orthopaedics. The journal publishes original articles related to the preservation of the 2021 MEDIA KIT
hip joint, including arthroscopic surgery and hip osteotomy, as well as orthobiological
techniques as applied to the hip joint.
Digital advertising with JHPS provides a cost-effective method of reaching these
specialist readers.
UNIQUES IMPRESSIONS
N 6932 6d 25395
TARGET AUDIENCE Orthopaedic Surgeons
FREQUENCY Continuous Online Open Access Publication

The official journal of the International Society for
Hip Arthroscopy (ISHA)

AFFILIATIONS

Ab ou t Oxford University Press's high-quality, peer-reviewed content offers advertisers and sponsors

various opportunities to partner with highly credible brands. At Oxford, we have an experienced

Corporate Sales

global Advertising and Corporate sales force dedicated to serving the needs of our corporate

clients and customers.
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. Overview

AVERAGE MONTHLY AVAILABLE AD
IMPRESSIONS

25,395

EDITOR-IN-CHIEF Richard Villar

Sales Contact

Contact your sales manager today to discuss the opportunities available to you.

Naomi Reeves Richard Young
Advertising Sales Manager Reprint Sales Manager
+44 (0) 7880 008129 ” +44 (0) 7843 516819 o
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naomi.reeves@oup.com richard.young@oup.com
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Emma Welsh

Head of Custom Content

+44 (0) 7702 524839 o

[

emma.welsh@oup.com
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Audience

3 Work with us to maximize your exposure to the best in the field.

TARGET AUDIENCE Orthopaedic Surgeons

Web Traffic

UK 14% —

REST OF EUROPE 7% |

NORTH AMERICA 6890 1
REST OF WORLD 11% —
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Digital Advertising

4 For the quickest way to reach your target audience, explore our digital advertising options.

Online Rates

OPTIONS SIZE (NAME) SIZE (PIXELS, WIDTH X HEIGHT) GROSS CPM*
Standard Banners Leaderboard 728 x 0 £60/ €80/ $9%5
Skyscraper 160x 600
MPU 300x 250
Mobile Leaderboard 320x 50
Premium Banner Options Super Leaderboard 970x 0 £70/ €90/ $105
Half Page Unit 300 x 600
Homepage MPU 300x 250
Keyword Targeted Banners Leaderboard 728 x 0 £80/€100/ 5115
MPU 300x 250

“Minimums and premiums may apply. Please supply all standard creative sizes, including mobile, for maximum fulfilment.

Artwork contact: Anna Mackellar - anna.mackellar@oup.com
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. Digital Advertising

More Options

Target by Keyword
Keyword targeting can also be used alongside our traditional targeting options, for
example by region, to ensure campaigns are only viewed in the territories in which

they are approved.

Video Advertising

Coming in2021. Ask your account manager about new video advertising options and
availability.

Advertise in New Issue Alerts

Reach a highly engaged 'opted-in' audience by placing ads in our New Issue Alerts (e-
mail Table of Contents) sent out ahead of each new printissue. Each alert offers four
advertising positions (one leaderboard and three MPUs) which can be purchased
individually, or block booked for exclusive use and maximum campaign impact. The

pricing is subject to the number of advertising positions taken.

Recruitment Advertising

Precision recruitment advertising now available on the Journals Career Network. As
an employer, associate your brand with a specific journal or group of titles across
the desired discipline to maximize the exposure of the position to the brightest
candidates in the field. Please contact The KERH Group at: info@kerhgroup.com or
call 1-855-895-5374

Contact us to find your tailored solution >

oupmediainfo.com UK: +44 (0) 1865 355 190 US: 1919 677 0977 X 5190 E: info@oupmediainfo.com
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. Terms and Conditions

1. APPLICABILITY

These terms and conditions shall apply toall offers, proposals and agreements made between Oxford University Press (‘OUP”) and any third party or its agent (“the Advertiser”) relatingtothe
provision of advertising (the “Advertising”) in OUP’s products, including products OUP creates on behalf of third parties (“the Products”) and, along with the relevant Oxford Advertising Order
Confirmation, shall form the entire agreement between the parties (the “Agreement”). The Agreement supersedes any previous terms and conditions. Any general terms and conditions
proposed by the Advertiser shall not apply and the Agreement will prevail. Unless otherwise permitted herein, any variation tothe Agreement and any representations about the Products shall
have noeffect unless expressly agreed in writing and signed by an authoriz ed signatory of OUP.

2. OFFER AND ACCEPTANCE / DESCRIPTION

Each order for Advertising by the Advertiser from OUP shall be deemed to be an offer by the Advertiser to purchase the Advertising subject tothe Agreement. By placing an order for Advertising
with OUP you hereby agree tothese terms and conditions. Noorder placed by the Advertiser shall be deemed accepted until an Advertising Order Confirmation isissued by OUP or (if earlier)
OUP deliversthe Products containing the advertising content (the “Advertisement”) or issues theinvoice tothe Advertiser. Publishing errors, including, but not limited to, typographical errors,
having nosignificant effect on the editorial content or design characteristics of the Advertisement, cannot be considered areason for modifying the agreed price.

3. RATES AND PRICES

Unless otherwise agreed by OUP in writing the price/rates for the Advertising shall be those set out in OUP’s Rate Card. All such prices/rates shall be exclusive of any handling, packing, loading,
freight, transport, shrink-wrapping other atypical production costs,and insurance charges unless otherwise agreed in writing, and shall also be exclusive of any taxes, import duties or other
leviesimposed on the sale or import of the Products by local or national authorities, which shall be charged by OUP as appropriate. Where applicable, the Advertiser shall provide toOUP Client’s
VAT registration number or charity certificate at the time of placingits order.

4. PAYMENT

Unless otherwise agreed in writing (including by email), payment shall be due within thirty (30) days’ receipt by the Advertiser of the invoice, in the currency invoiced. Time for payment shall
be of the essence. OUP may set and vary credit limits for any Advertiser account and shall be entitled torefuse tosupply any Advertiser who has exceeded its current credit limit. The Advertiser
shall make all payments due under the Agreement without any deduction whether by way of set-off, counterclaim, discount, abatement or otherwise unless the Advertiser hasavalid court
order requiringan amount equal tosuch deduction tobe paid by OUP tothe Advertiser. From the due date of the invoice tothe date of payment in full, interest at the lesser of the rate of 4% per
month or the highest rate permissible under applicable law may be charged tothe Advertiser, calculated daily and compounded monthly, for any sums outstanding, together with costs
incurred by OUP in collectingany late paymentsincluding reasonable attorneys’ fees. If the Advertiser wishes todispute any invoice (or part), the Advertiser shall, as soon as reasonably
practicable, but nolater than the due date of such invoice, send full details of such dispute to OUP in writing. The Advertiser shall remain liable for any undisputed part of such invoice.

5. DELIVERY OF ADVERTISING

The Advertiser is solely responsible for ensuring that the proposed advertising copy for the Advertisement is received at OUP in electronic form (or such other form as specified by OUP)
accordingtothe print and/ or digital measurements/ specifications set forth in the OUP Media Kit provided tothe Advertiser, and within the relevant deadline set by OUP and/or contained on
the Advertising Order Confirmation (the “Deadline”). The Advertiser understands that failure to meet the specifications agreed upon between OUP and the Advertiser may result in delaystothe
agreed upon start-date for the advertising campaign (the “Start Date”). If the Advertisement has not been supplied to OUP by the Deadline, OUP may be unable torun the Advertisement and
may at itsdiscretion either: (i) delay the Start Date; (i) use an Advertisement previously provided by the Advertiser; (iii) cancel the Advertiser’s order; or (iv) agree toupdated termsin writing
(including by email). In the event of cancellation the Advertiser may be subject toreasonable cancellation fees. Orders for print Advertising made after the Deadline are not guaranteed and the
Advertiser may incur additional charges. The Advertiser shall retain acomplete copy of all materials delivered to OUP. OUP shall take reasonable care but shall not beliable for accidental loss or
damage thereto. Mail-out dates of print journal issues (including voucher/checking copies) containing confirmed Advertising are as estimated in the OUP Media Kit.

6. MODIFICATIONS OF THE ADVERTISEMENT

OUP and, where an association or society (collectively an “Association”) is associated with the OUP Product, the Association explicitly retain the right toreject and/or request modifications to
the Advertisement.In the event the Advertisement is rejected, OUP will use reasonable efforts to provide the Advertiser with notification toallow the Advertiser tomodify or supply a substitute
Advertisement. If the Advertisement isrejected and the modified Advertisement is not received by OUP before the Deadline, the Advertisement shall be considered past-due and the terms of
clause 5,above, shall apply. Incorrectly sized Advertisements will be returned tothe Advertiser (or itssupplier, asthe case may be) for correction. OUP will be entitled automatically toadjust
the format of theAdvertisement toensure that it meets OUP’s requirements.

7. MOBILE APPLICATION ADVERTISING

The Advertiser understands and agrees that end-user viewability of the Advertisingin a mobile application (an “App”) will depend on the end-user downloading the App and all relevant
updates, which is beyond OUP’s control; accordingly, it is acknowledged that Advertisements appearing in an App may not be viewable during the campaign by all end-users. Similarly, in the
event an end-user does not update an App, the Advertisement may remain viewable beyond the end-date of the campaign. It is understood and agreed that OUP shall bear noliability
whatsoever, including that the Advertiser shall not be entitled toany refunds, in the event that App Advertisingis not viewable during the campaign or remainsviewable after the Campaign’s
end-date due tothese and similar circumstances.

8. CANCELLATIONS; CHECKING/VOUCHER COPIES

Without prejudicetoany rights the Advertiser may have under applicable law, if the Advertiser cancels an order either fully or partially a cancellation fee will be charged in accordance with
theterms of this clause. All cancellations must be made by noticein writing (including by email) to OUP prior tothe deadline. If the Advertiser cancels an order, the Advertiser shall pay to OUP
thefollowing sums:if notice of the cancellation is received by OUP (a) 30 days or more before the Deadline, 25% of the full cost of the advertising; or (b) between 15 and 29 days before the
Deadline, 50% of the full cost of the Advertising; or (c) between 0 and 14 days before the Deadline, 100% of the full cost of the advertising. Nonew external costs will beincurred or
committed/contracted from the date of receipt of written notice of cancellation by OUP. In the event that any notice of cancellations are received by OUP after the Deadline, OUP shall be
entitled tocharge the Advertiser the full cost of the Advertising. Requests for voucher/checking copies and/or screenshots must be made at or prior tothe order stage. OUP cannot guarantee the
provision of any voucher/ checking copies requested after publication of the Product.
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. Terms and Conditions

9. INTELLECTUAL PROPERTY

Copyright and other intellectual property rightstoall OQUP proposals, publications and other Products shall remain with OUP unless agreed otherwise in writingsigned by both parties. The
Advertiser shall not acquire any intellectual property rightsin the Products. No part of the OUP proposals, publications or Products may be stored in any automated data file and/or reproduced,
whether electronically, echanically, by photocopying, recording or in any other manner or form, without the specific prior written permission of OUP.

10. APPROVAL, REMOVAL AND TERMINATION RIGHTS

OUP reserves theright toreject any Advertisement that is not consistent with OUP’s and/or the Associations’ relevant Association’s standards. In addition, OUP shall have theright, at any time,
toremove any Advertisement and/or terminate this Agreement if OUP determines, in its sole discretion, that the Advertisement or any portion thereof (1) viclates OUP’s and/or the Association’s
policies; (2) violatesany law, rule or regulation or industry code or if OUP isdirected to doso by any law enforcement agency, court or government agency; (3) is the subject of a claim asserted by
an entity with respect toits trademarks, trade names, service marks or other proprietary rights; or (4) is otherwise objectionable to OUP. In such event, OUP may either (i) publish an alternative
Advertisement in consultation with the Advertiser and on aschedule tobe determine by OUP in its sole discretion;or (ii) cancel this Agreement. In such event, the Advertiser will be responsible
for any and all costs and fees associated with removing and/or modifying the Advertisement. OUP will not be liable for the timely appearance or accuracy of any Advertisement supplied by the
Advertiser. OUP may terminate this Agreement at any time: (i) in the event of a breach of this Agreement by the Advertiser; (ii) if the Advertiser will have areceiver or administrative receiver
appointed over it, or over any part of its undertaking or assets or will pass a resolution for winding up (otherwise than for the purpose of a bonafide scheme of solvent amalgamation or
reconstruction) or a court of competent jurisdiction will make an order tothat effect or if the other party will enter intoany voluntary arrangement with its creditors or will become subject to
an administration order or if such party isin any equivalent situation under its own jurisdiction; or (iii) if this Agreement is assigned or otherwise transferred toadirect competitor of the non-
transferring party. Orders must specify a definite schedule of insertions, issues and siz es of space for the Advertiser. Two or more Advertisers are not permitted to use space under the same order.
Noadvertising orders will be accepted for periods longer than one year. Where an order for a series of advertisements has been given a discounted rate for volume by OUP, and the Advertiser
does not order the quoted volume, OUP shall be entitled tore-calculate the price for the actual volume at the end of the applicable year at areduced discount and the Advertiser shall pay any
additional amount found owing to OUP.

11. LIABILITY AND CLAIMS

TOTHE MAXIMUM EXTENT PERMITTED BY RELEVANT LAWS (i) OUP shall not be liable for any of the following losses which may arise by reason of any breach of this Agreement or any implied
warranty, condition or other term, any representation or any duty of any kind imposed on OUP by operation of law: (a) any loss of anticipated profits or expected future business; (b) damage to
reputation or goodwill; (c) any damages, costs or expenses payable by the Advertiser toany third party; (d) loss of any order or contract; or () any loss that was not foreseeable by the Advertiser
and OUP at the time this Agreement was entered into; or () any loss not caused by any breach on the part of OUP; AND (ii) NEITHER PARTY SHALL BE RESPONSIBLE FOR DEATH OR PERSONAL
INJURY EXCEPT THATRESULTING FROM ITS OWN NEGLIGENCE OR WILFUL INTENT OR THE NEGLIGENCE OF ITS EMPLOYEES OR OTHERS FOR WHOM THE PARTY IS LEGALLY RESPONSIBLE.
NOTHING IN THE AGREEMENT SHALL BE CONSTRUED AS CREATING AN OBLIGATION TOINDEMNIFY THE OTHER PARTY AGAINST THE OTHER PARTY’S OWN NEGLIGENCE. OUP’S LIABILITY FORANY
OTHER LOSS IMPUTABLE TOIT SHALL IN ANY EVENT BE LIMITED TOTHE INVOICE VALUE OF THE PART OF THE AGREEMENT TOWHICH THE LIABILITY ARISES. TOTHE MAXIMUM EXTENT PERMITTED
BY RELEVANT LAWS OUP EXPRESSLY EXCLUDES ANY LIABILITY FOR BREACH OF ANY IMPLIED OR EXPRESS WARRANTY OF AS TOMERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.
NOTHING IN THIS CONTRACT SHALL LIMIT THE ADVERTISER'S EXISTING LEGAL OR STATUTORY RIGHTS WHERE ITIS ACTING AS A CONSUMER. Moreover, nothingin this clause shall limit either
party’s liability for death or personal injury, fraud or misrepresentation or any other liability that cannot be excluded or limited by law. The Advertiser has entered intothis Agreement with the
knowledge that the liability of OUP istobelimited in accordance with these terms and conditions and the charges have been agreed accordingly. The Advertiser acknowledges that a higher
pricewould be payable for the Advertising but for such limitations.

12. REPRESENTATIONS AND WARRANTIES; INDEMNIFICATION

The Advertiser is solely responsible for any legal liability arising out of or relating toany of the Advertising/Advertisement. The Advertiser represents and warrantsthat (i) the Advertiser holds
the necessary rightstopermit the use of the Advertisement by OUP for the purposes of this Agreement; (ii) the use, reproduction, distribution, or transmission of the Advertisement will not
violate any civil or criminal laws, rules or regulations or industry codes or any rights of any third partiesincluding, but not limited to, infringement or misappropriation of any copyright, patent,
trademark, trade secret, music, image, or other proprietary or property right, false advertising, unfair competition, defamation, invasion of privacy or publicity rights, violation of any anti-
discrimination law or regulation, or any other right of any person or entity; (iii) the Advertisement complies with any applicable laws, rules, industry codes, regulations and generally prevailing
custom and practice. The Advertiser agrees toindemnify OUP and to hold OUP harmless from any and all liability, loss, damages, claims, or causes of action, including reasonable legal fees and
expensesincurred by OUP, arising out of or related tothe Advertising/Advertisement or the Advertiser’s breach or alleged breach of any of the foregoing representations and warranties.

13. FORCE MAJEURE

If by reason of labor dispute, strikes, inability to obtain labor or materials, fire or other action of the elements, accidents, power or telecommunications failure, customs delays, governmental
restrictionsor appropriation or other causes beyond the control of a party, such party is unable to performin whole or in part its obligations set forth in this Agreement, then such party shall be
relieved of those obligations tothe extent it is thereby unable to perform, and such inability to perform shall not make such party liable toany other party. The party subject toan event of force
majeure shall use good faith effortstocomply as closely as possible with the provisions of this Agreement and toavoid the effects of such event tothe extent possible.

14. GENERAL

ThisAgreement issubject tothe laws of England The parties submit tothe non-exclusive jurisdiction of the English Courts The Advertiser shall not be entitled to assign the Agreement or any
part of it without the prior written consent of OUP. OUP may assign the Agreement or any part of it toany person, firm or company. If any provision of this Agreement isvoid or unenforceable or
rendersthe Agreement or any part of it void or unenforceable, then that provision will be severable from the remainder of the Agreement, which will continue in force and be construed as if
such
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