Ambulance Authorities – Marketing Strategy 2008
One: 
Aim
To increase sales by 100% within 2008 
Two:
Objectives

Increase awareness, and generate sales, of:

Pulse Oximetry Products


VM-2160


VM-2105


4000 Series Sensors – especially SoftSensors 

NIBP Cuffs

Repairs Service

Three:
Tactics
The following marketing tactics will be executed in order to achieve the objectives set:
1.
Existing Ambulance Authority Customers – Build relationships with these

2.
Advertising in Ambulance UK Magazine - 4 issues:

February – Special paramedic & first responder

June – Ambex preview

August – Ambex review

December – to close the series of adverts for the year

Products to be featured:

VM-2160

VM-2105

4000 Series Sensors (especially SoftSensor)

NIBP Cuffs


One editorial piece free of charge



VM-2160 in June edition (Ambex preview)

3.
Ambex Conference & Exhibition

24 – 26 June (Conference) - 25 & 26 June (Exhibition)

Products to be promoted include:



VM-2160



VM-2105



4000 Series Sensors – particularly SoftSensors 

NIBP Cuffs

Pulse Oximetry Repairs Service

4.
Zoll

Continue building repairs service for this customer.
5.
Ambulance Authority Meeting Participation

Attend these where applicable/feasible to build relationships etc.
6. 
Direct Marketing of new products

	
	Jan
	Feb
	March
	April
	May
	June
	July
	Aug
	Sept
	Oct
	Nov
	Dec

	Advertising in Ambulance UK

	
	VM-2160 
¼ pg
	
	
	
	VM-2105 
¼ pg
	
	4000 Series (esp. SoftSensors) 

¼ pg
	
	
	
	NIBP Cuffs
¼ pg

	Editorial in Ambulance UK


	
	
	
	
	
	VM-2160 
250 words
	
	
	
	
	
	

	Direct Marketing

	
	
	VM-2160 to all ambulance authorities
	
	Mailshot to raise awareness of Ambex participation
	
	Mailshot all contacts gained from Ambex
	
	Mailshot on 4000 Series 
	
	Mailshot on NIBP Cuffs 
	

	Exhibitions

	
	
	
	
	
	AMBEX
	
	
	
	
	
	

	Key Account Mgt
	
	
	Meetings to demo

VM-2160
	
	Meetings to demo

VM-2105
	
	
	Meetings to demo 4000 Series
	
	
	Meetings to demo NIBP Cuffs
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	


